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(iv) Ethical issues in marketing

(v) Social marketing and its impact on society
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(a) Explain the meaning and scope of marketing. How
does modern marketing differ from traditional

marketing? (7)

(b) Define the term “marketing mix.” Explain the
significance of each element of marketing mix in

achieving marketing objectives. (8)

OR

(c) Explain the concept of marketing philosophies. How
do they evolve from production to societal

marketing concepts? (8)

(d) Describe the importance of technological and
politico-legal environment in marketing decision-

making.
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Write a short note on any three of the following:
(5*3=15)

(i) Advertising and its role in marketing

(ii) Sustainable marketing

(iii) Publicity and sales promotion
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(a) What are the objectives of pricing? Explain
different methods of pricing used by business firms.

(®)

(b) Define distribution logistics. Explain its importance

and major components in business operations.(7)
OR

(c) What factors affect the pricing of a product in
competitive markets? Illustrate your answer with

examples. (8)

(d) Explain the role of wholesalers and retailers in

the distribution network of consumer goods. (7)

(a) e fefr (Pricing) & I2w@ = Bl 27 HaEne
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(a) What do you understand by consumer behaviour?
Explain how psychological factors affect consumer
buying behaviour. (7)

(b) What is market targeting? Discuss the various
factors that determine the selection of an

appropriate target market. (8)
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OR

(c) Define market segmentation. Discuss the benefits
and limitations of market segmentation for a

company. (7)

(d) Explain the concept of product positioning. How
can positioning errors affect marketing
performance? (8)
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(a) What do you mean by product mix? Explain various

dimensions of product mix decisions with examples.

(7

(b) Explain the role of packaging and labelling in
marketing. How do they contribute to brand

identity and consumer perception? (8)
OR

(c) Define a “brand.” Discuss the qualities of a good
brand name and the functions of branding in
marketing. (7)

(d) Discuss the various stages of the Product Life
Cycle and suggest appropriate marketing strategies
for the decline stage. (8)
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